Dress

#COURAGE #BALANCE #EQUALITY

BY SELENA KRIVORUCHKO




Chient

Art Institute of Seattle

Annual Fashion Show

Since 1995, AIS has hosted the largest
student-run fashion show in the Pacific
Northwest. The event provides students
from all AIS degree programs the
opportunity to implement and present their
skills, creativity, and to build lasting and

collaborative relationships.

Students practice and develop valuable
competencies, such as project management,
leadership, and long-term planning and
organization, through executing a quality,

staged event.

Oedlfle T~—_

The annual fashion show also allows AIS
students to foster relationships within the
professional and nonprofit communities,
and to educate prospective students on the

quality and value of its programs.
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The Show

ReDress, the 20th annual fashion show

of The Art Institute of Seattle, presents
student collections that empower women

to continue to push political, cultural, and
social issues with equality, strength, and
the courage to be themselves. We are
students with a passion for fashion and the

]

retail industry. ; £l
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We are comprised of fashion designers, y _ ol '-'.,~ !'”w‘ 5 ":&"M
fashion marketers, graphic designer, and ‘

photographers working together to make

the event come together.

Create event branding and collateral
including logo, identity system, emailers,
social media posts, giveaways, and other

printed marketing collateral.
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Theme

With the recent events and movements
such as “Me Too” and "Time's Up” as a
class we decided to have the overall

theme of women empowerment.

Empower women to continue to push
political cultural and social issues with
equality, strength, and the courage to

be themselves.
Rise Up. Dress Up.
Redress the balance.

Redress the fem.

#Courage #Balance #Equality
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l.ogo + Brand

Each fashion show has a unique look,
name and feel representing the theme

chosen by the class.

;I"IIS year's show was to be called - COIOI" of
eDress, Re-Dress, reDress, etc ;
ol 1 the Year
Other things to include: : 2018
Pantone Color of the Year e
Ultra Violet 18-3838
Social Media Tags

'PANTONE®

#Courage #Balance #Equality

‘Ultra Violet
18-3838 '-

3
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Logo Sketches
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lLogo lterations

After the first round of iterations, it
was realized that ReDress could be
read as Red Dress. So we picked two
fonts we all liked to try mixing them for

round two.

RE-DRESS
RE-DRESS
REDRESS

REDRESS

D@DI’@SS

RelDress

REDRESS

ReDress

ReDress
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ReDress
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lLogo lterations

ReDress ReDress ReDRESS

ReDress ReDress reDRESS
ReDRESS
ReDress Rel)ress
re DRESS

ReDRESS DRESS
ReDress
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lLogo lterations

In the final round, | included a different
option as not everyone in the class was
fully set on the choice from the last round.
This fourth option is a font | rendered

based on my sketches.

DRESS

#COURAGE #BALANCE #EQUALITY

#COURAGE

#BALANCE
DreSS #EQUALITY

For this last round, | included the
requested colors and incorporated the

social media hashtags.

Dress

#COURAGE #BALANCE #EQUALITY

Dress

#COURAGE #BALANCE #EQUALITY
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lLogo Final Touches

Press -

#COURAGE #BALANCE #EQUALITY

| adjusted the crossbar in “Dress” so
both e's would be at the same height.
Unifying the entirety of the wordmark.

#COURAGE #BALANCE #EQUALITY
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Final Logo

Dress

#COURAGE #BALANCE #EQUALITY
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Style Guide

Alternate Logos

D@DTQSS Dre SS

#COURAGE #BALANCE #EQUALITY

Fonts
ADELE Didot
obc&e{ghijum abcdefghljklm
nopgrstuvwxyz nopqrstuvwxyz
ABCDEFGHIJK ABCDEFGHIJK

LMNOPQRS LMNOPQRS

TUVWXYZ TUVWXYZ
1234567890 1234567890

Color Palette

#5F4B8C #663695

AlS Annual Fashion Show - ReDress | Event Marketing Campaign | 12



Moodboard
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Collaboration Process

Once | created the style guide and overall
branding for the event, everything went in
a much faster pace to get things finished
and ready to go for the show. Being the
only graphic designer, | often found myself
creating things on the spot.

| worked with several different teams

throughout the remainder of the class to

finish projects for the event.

| worked directly with the -

Deciding and adjusting
pictures needed for

various collateral.

Planning what content
was needed and creating
posts to be added to

Facebook and Instagram.

Creating nameplates for

event seating.
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Creating a judges’ packet

for reference, during the

event. Complete with trends,

moodboards, and lines up.

Creating other collateral
needed for the event -
program, giveaway, signs,

event presentations, etc.
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Poster Sketches
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Flyer + Poster

031518

FIRST FASHION SHOW AT 5™
Doors apen at 4307

JeDress

#COURAGE #BALANCE #EQUALITY

03.15.18

FIRST FASHION SHOW AT 5
Doors open at 4:30PM

SECOND FASHION SHOW AT 8™
IS5

CANVAS EVENT SPACE
3412 4th outh
S 34

@runwaydistrictseattle

SECOND FASHION SHOW AT 8™
Doors open at VA

CANVAS EVENT SPACE
3412 4th Ave South
Seattle, WA 98134
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031518

FIRST FASHION SHOW AT 5™
Dioors cpen ot 430

!H CANVAS

The Art Institute
of Seattle*

SECOND FASHION SHOW AT 8™
b
KRIVORUCHKO }

DESIGN CANVAS EVENT SPACE

3412 dih

= PACIFIC
FABRICS

A

THE CLOUD ROOM
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Evite

THE ART INSTITUTE OF SEATTLE INVITES YOU TO QeDress
OUR 2018 ANNUAL FASHION SHOW CANVAS EVENT SPACE
3412 4th Ave South
O © Seattle, WA 98134

DeDreSS FIRST SHOW AT 5PM SECOND SHOW AT 8PM
#COURAGE #F \N Doors open at 7152k

Doors open at 4:30PM

E#EQUALITY

$20 [$30]| $50 [ $75

standing third row second row front row
reserved seating VIP seating

room only general seating

of Seattle students,
F E E standing room only*

standing room only*

$ 5 For the Art Institute N O For high school
students, 5pm show,

*Must present valid student ID. High school

*The Art Institute of Seattle student ticket
student for 8pm show are prices as $5.

prices will increases to $10 after 03.0118

TICKETS AVAILABLE AT TICKETLEAP.COM » LINK BELOW

For more information and to purchase fickefs, follow us on social media.

H f @runwaydistrictseattle

#aisrunwaydistrict

= PACIFIC
FABRICS

THE CLOUD ROOM

The Art Institute

AIS Annual Fashion Show - ReDress | Event Marketing Campaign | 17



Social Media Process
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ocial Media Posts

3@ 2 . 66% @527 PM
@ eisronwaydistict

Dress
Qv N

26 likes

aisrunwaydistrict Only # days left for the
ReDress Fashion show!! Ticket link in the bio, get
aticket for you and your friend! #ReDress
#Courage #Balance #Equality #aiseattle

#fashion #designers #marketers #Seattle
#Fashion #Fashionshow #PNW #savethedate

A Q@ @8 © a

( 20 7. 66% @527 PM N
O aisrunwaydistrict :

Ready. Set.
RAFFLE!

v Qv A
26 likes

aisrunwaydistrict BRING YOUR £3 & £3 to win
some amazing raffle prizes from one of our
many sponsors!!! ..

Still don't have tickets? Use code "REDRESS” for
discount! Ticket link in the bio

#ReDress #Courage #Balance #Equality
itaiseattle #airunwaydistrict #pacificfabrics

A Q@ @ O a

TONIGHT
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“ 218 % . 66% @527 PM |
J O aisrunwaydistrict H

39 likes
aisrunwaydistrict !11AIS STUDENTS! This week
we will be selling tickets by the cafeteria at noon!

Pama mat i sinbate hafara thau an n

A Q @8 O

Dress
@3515.18

Ready. Set.
RAFFLE!
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“eDress

#COURAGE #BALANCE #EQUALITY

L ]
" DESIGNER

The Art Institute
of Seattle*
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Giveaway - Buttons

*COURAGE
#*BALANGES
*EQUAISE.
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vent Program

THE ART INSTITUTE OF SEATTLE 2018 FASHION SHOW

ReDress

#COURAGE #BALANCE #EQUALITY

031518

CANVAS EVENT SPACE
3412 4th Ave South
Seattle, WA 98134
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Judge’s Packet

Leadership Entreprencurial
Scholarship Awards

Judging Criterion

This year we are introducing @ Leadership Observe these requirements for quality of construction

Entrepreneurial Scholarship Award to those.
who participated in the production of the
ReDress fashion show. This scholarship is.
given to Art Institute students who ook the
Entreprencurship class that is port of the
fashion show. The Art Institute of Seattle

is honoring those students who submitted
an essay regarding the following course
competencies:

Neatness of stitching and topstitching,

Having the appropriate linings and
facings (tacked down).

Having correctly sewn zippers and closures.
Having threaded ends clipped.

Having finished seams where appropriate.

Describe how you led your peers while producing
your portion of the fashion show and whot you
learned in this process. Please state what worked
‘and what you learned to revise during the course
of the class. How have you incorporated these
qualiies into life outside of the class?

Having even, pucker-free seams and hems

Observe the category criteria fo determine winning
looks. Rate each category 1 - 5, with 5 being the best

‘What are the most important qualities of being
an entrepreneur? Please state your strengths and
shortcomings and what your next steps are in your
personal development. Also state what the most
important lfe lesson you learned in this fashion
show process was.

What portion of the Fashion show did you
produce and how is this displayed ot the
event today?

‘The awards for marketing will be decided by
Scott Carnz, Dean of Academic Affairs.

Judging Criterion City Dreamer

COLOR SCHEME
Young pastels, Rich Natural Tones, Light Neutrals

FABRICATION
Talle, Cottons, Silk, Fur

SILHOUETTE

CREATIVITY Midi Dresses, Layers, Fit and Flare, High-Low

Is the collection or look innovative and/or H thodosign.  Doesi
o 3 INFLUENCE
fosionabl? Dot exprss a rtive vewpeint? show the construcion Chloe, Velentino, ior

FINISHINGS
Ruffles, Sheer, Detailed Stitching

FABRICS USED LINE UP

Designer: Valerie St. George
56. Star print bustier; long skirt
57. Black bustier top; blue sequin embroidered skirt
? 58 Aline dress; moon printed cape
i line
IARKETABILITY { S ess
the garments marketable? Ultimately, would ¢ 61. Bralette top; moon and star skirt

boyers b ntrested i purchasig your garments?

Designer: Marcus Dwyess

62 Teal embellshed top; white peint

63, Feather trim black dress
64.Strapless dress; gold chain accessory
65.Black and gold empire dress

66. Sequin cape and dress.

67. Magic sequin dress; panther jewel
68 Flared sleeve magic sequin dress
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Event Presentations

Auction ltems $300 Auction ltems $5OO
~ VALUE : =

VALUE

Special Event
Portl

pi Auction ltems

3 Roffle Prizes $S110

VALUE

\\ eexena uen awa_y

(@)

‘*» CREATIVE
ree s, MEM$RIES

o

pintxd airbnb

ReDress
neDress  Romantic

ReDress

® - Fabric Sponsored by Pac
ity Dre:
Ly,

Rustic Elegance

Fabric Sponsored by Pacific Fabrics Fabric Sponsored by Pacific Fabrics
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Other Printed Items

HION SHOW

Dress

Most Improved Entrepeneur

AWARDED TO

Dress

Most Marketable Collection

AWARDED TO

mpL0c i
EIHE ARmsageive

Dress

Dress
Guest Name |

« Seattle Mag
Dress
IS5 2o ov searnc | S Al

Elena
Krivoruchko

moicC ’
Bl Adsisioe

Downtoy

T mm— SEATTLE WEEKEND GETAWAY
HeDress

(S

THE ART INSTITUTE OF SEATTLE 2018 FASHION SHOW

ellenpritchett@gmail.com | 206.235.5481

Dress

205

=OACIFIC The Art nstiat
ABRCS it

THE ART INSTITUTE OF SEATTLE 2018 FASHION SHOW

leDress

Auction &
Rafﬂe THE ART INSTITUTE oij;a]’w‘,(z::;s-ms SHOW

Check-In
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